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LATAM'’s young person population will decline sharply
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Despite this, demand for a higher education will increase

Educational attainment

Forecast
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Education in 2030

Harnessing that talent will be essential to drive growth

GDP growth: LATAM
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And to reverse
LATAM’S
declining
global GDP
share

12.5% 8.8% 7.0%



GlED
8 global shifts underpin our outlook for 2030 and beyond
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LATAM saw a fall in the number of ranked universities in
the latest iteration of the QS World University Rankings
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LATAM is well represented across Life and Social Sciences

Number of ranked LATAM institutions by subject
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Institutional reputation
is a key driver of student
decision-making

Subject reputation is an important factor to over a
third of all students looking to study in LATAM.

However, institutional reputation is significantly more
important to candidates from North and Latin
America and from East Asia.

These source regions will be key to driving
international student flows in the region, making it
essential for institutions to preserve and enhance
their reputation amongst key stakeholders.

Importance of subject reputation when
choosing a university

East Asia 55%

US & Canada 52%

Latin America 40%

Europe 38%

Southeast Asia 36%

Source. QS International Student Survey 2026: Interested in LATAM



LATAM's reputation trajectory

Reputation is strongly tied to international recruitment

QS Academic Reputation QS Employer Reputation
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LATAM's reputation trajectory

Which is why the longer-term decline in the reputation of
LATAM institutions should be a priority for our leaders

QS Academic Reputation (average rank) QS Employer Reputation (average rank)

44 42 41 40 40 36 21 39 47 7

The average Academic Reputation rank The average Employer Reputation rank
has declined by 57 places has declined by 298 places

2023 2024 2025 2026 2027 2022 2023 2024 2025 2026

=0=Qverall average Top 5 average =o=Qverall average Top 5 average

Source: QS World University Rankings: 111 LATAM institutions continuously appearing in QSWUR
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Student recruitment

~8.5 million international students will study abroad in 2030

Total Global International Students, 1970 - 2030F
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Student recruitment

With over 400,000 of these expected to study in
LATAM by 2030
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Student recruitment

But LATAM is projected to lose more students to other
destinations than it will gain

700,000

Forecast Outbound LATAM
600,000 students
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Inbound students
to LATAM
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Source: QS Global Student Flows
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LATAM destination country trends 2015-2030F
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International students from outside region International students from within region .

Most of the growth of international students coming to
LATAM will be from within the region

Share of intraregional students: LATAM
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Source: QS Global Student Flows



Student recruitment

Employability heeds to be a central pillar of institutional
marketing strategies when recruiting international students

447 48% 55%

of students say a high
graduate employment
rate is one of the most

of students say learning
new skills isone of the

of students say a high
graduate employment

rateis one of the most important graduate most important career
important factors when outcome measures considerations when
choosing a course when choosing a choosing a course
university
3rd most selected course- 1st most selected graduate 3rd most selected career
choice factor outcome measure consideration

Source: QS International Student Survey 2026 — Interested in LATAM



Student recruitment

But the priorities for different growth markets can vary

Middle East
& Africa

Scholarships 2 0

Good reputation for my subject 3

Welcoming to international students 3 2 e a
Specific course of interest e

Affordable course for my subject

Europe

[

High-quality teaching 1

Source: QS International Student Survey 2026 - Interested in LATAM



How do we minimise the
loss of talent to overseas
destinations and
promote Latin America
as a destination for

inbound studentsy
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Learn-to-earn lifecycle

Schools Learn Skills

50,000 skills
required in ~1,900
different
occupations

Traditional

organisations that
facilitate learning

Jobs

3.3 hillion people
employed in
~1,900 different
occupations

Firms




QS’s industry and occupation taxonomy
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Skillsand workforce

1,890 Occupations the Decade
that each became “Mainstream”

m Blue Collar
Green Collar
White Collar

First industrial
revolution — steam
power, mechanised
textiles, coke-fired iron,
canal / early rail. Britain's
factory system spread to
continental Europe and

the US
31
17 48
13 0 1

Pre 1800 1810 1820 1830 1840

1800

Mass-consumer boom /
“Roaring Twenties” —
cheap cars, household
appliances, radio, motion

pictures, early civil
aviation

Second industrial
revolution — electricity,
internal-combustion
engine, telephone /
telegraph, scientific
management

2 1 5

81

54

PC revolution & financial

deregulation — affordable
desktop computers,
fibre-optic telecoms, Big-
Bang liberalisation of
capital markets

Birth of the Information Age &
environmental regulation —
microprocessor (1971), containerised
shipping, OPEC energy shocks,
founding of environmental agencies

Post-WWII
reconstruction & Cold
War R&D complex —
Marshall Plan re-
industrialisation, mass
production of TV's /
white goods, jet
aerospace, nascent
semiconductors
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Commercial Internet &
hyper-globalisation—
World Wide Web, WTO

312 creation, NAFTA, lean
global supply chains

287
244
236
241
237
167
186
16

14
11
26 apps
6l 57
39 27 8
24
| 6 | 8

Broadband &
Social Media &
China’s WTO entry
- always-on-
connectivity,
platform
economics, off-
shoring of
manufacturing

157

Mobile-
cloud-AI &
the platform/
gig
economy-—
smartphones,

124 hyperscale

cloud, big-
data analytics,
ML toolkits,
Uber-style



Skillsand Workforce .

Brazil, Mexico and Colombia Labour Market
~174m employed persons

51.0M Number of employees by industry
31.2M
25.8M
15.6M 15.6M
9.7M 8.8M
O.9M
] E =

Consumer Business Environment  Infrastructure Mobility Education Health Govemment Finance Technology Energy Defense &

Space

Source: QS Labour Market Model



Skills and workforce

Growth will be uneven across industries

7.0%

. Health High growth
6.5% Finance _
E Size of bubble
e sEnergy o .
6.0% indicates size of
Technology ‘ Mobility workforce
[o)
5:5% Educatign ' Business
50% Infrastructure
[o)
4.5% Consumer

* Government
4.0% | * Defense & Space

2025-2030 employment growth

3.5%
3.0%
2.5%
2.0% Environment ‘
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Number of employeesin 2025
Source: QS Labour Market Model: Brazil, Mexico and Colombia



Gz
AI automation vulnerability by industry

56%
39%
32%
4%

Education Health Consumer Finance Government Energy Business Infrastructure  Technology Defense Environment Mobility

Source: QS Labour Market Intelligence, emerging estimates, September 2025
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® High
= Moderate
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m Very low
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AI augmentation potential by industry

: 5% @
9% 11%
7%

Education Infrastructure ~ Government Defense Health Environment Mobility Consumer Business Energy Finance Technology

Source: QS Labour Market Intelligence, emerging estimates, September 2025

m Very high
m High

= Moderate
= Low

m Very low




More than S500 billion announced to be invested in
upskilling and reskilling in the last 12 months

. APAC B Global [ Middle East & North Africa South Asia
B Europe & Central Asia [0 LATAM B North America Sub-Saharan Africa
38 $18 823 $47OB

Health AI & digital
Advanced manufacturing

Green skills

Source: QS Labour Market Intelligence, emerging estimates, March 2025
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Innovation and technology

Where are universities focusing their AI efforts?

Category Strategic objectives for AI

* Transforming the student experience and outcomes

Institutional mission * Advancing research
* Providing opportunity for all students

* Achieving efficiency, access and transparency
Operational efficiency » Competitive positioning for the future

* Advancing a culture of innovation
* Redesigning organisational and operating models
» Strengthening governance and accountability

Innovation and

transformation




Innovation and technology

QS AI Capability Framework

An open-source framework that helps universities evaluate and strengthen their AI capabilities. It provides a structured way to assess current AL
use, identify areas for improvement and support strategic decision-making. The Framework is built around four key pillars, with 14 indicators and
more than 30 sub-indicators used to assess institutional capabilities.

Governance & Outreach & Teaching, Learning & Research &
Human Commitment Operational Efficiency Assessment Scholarship

11 12 13 14 21 22 23 24 31 32 33 41 42

Personalised Faculty & External Course Pesonalised Assessment, Alin Scholarship
Student Administr. Engmt. &

Support Efficiency Partnership

Regulatory & Governance Code of

Leadership AI Enhanced AL

& Capability Recruitment

Grading & Research of ALin
Feedback Practice Practice

Ethical & Risk Conduct &
Standards Management Privacy

Design &

~ Research
Curriculum

111 121 131 141 211 221 231 241 311 321 331 411 421 431
Alin Agreed

Monitoring Governance Code of Leadership & Application Career Administrative Community Approach Personalised Real-Time Al Tools for Scholarship Research in
Adherence Structure Conduct Planning Processes Services Processes Learning for AT Learning Feedback Research of AT Al Field

112 122 132 142 212 222 242 312 322 332 412 432

Real-Time

Ethical Risk Data Training & Recruitment & Student External Curriculum Student Adaptive Al in Research AI Impact in
Guidelines Protection D it Conversion Support Collaboration Design Retention Assessment Practice Disciplines

113 123 243 313 323 333
Sustainability Ethical Industry AT Academic Bias
Impact Procurement Projects Literacy Support Validation

314
AL



The willingness to
explore and
experiment Is seen
as the biggest
contributing factor
to successful m

Willingness to explore and
experiment

Building technology capability

Keeping humans in the loop

Clear leadership and vision

Staff champions and internal
alignment

Leveraging existing strengths

0% 10% 20% 30% 40% 50% 60%

Source : QS AT Academic Pulse Survey 2025



| mostonandtactogy
Al is shaping students’ study and career decisions

To what extent do you agree with the following statements?

| have reconsidered my course choice because of Al 17% 23% 12%

Al is affecting where | choose to begin my studies 16% 23% 14%

Al is affecting my career choices 14% 22%

m Strongly disagree  m Disagree Neither mAgree m Strongly agree

Source: QS International Student Survey 2024



Access more
regional insights
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